
BUILDING
BUZZ

UNITE, THRIVE, & GROW

01
R

ip
ar

ia
n 

M
ed

ia
 L

LC
M

A
Y 

20
23

Presentation by:
Kayla Anderson

kayla@riparianmedia.com

















10M
A

Y 
20

23
R

ip
ar

ia
n 

M
ed

ia
 L

LC

Key
Takeaways

01. Gen Z is our Target Demographic

02. Brand Lead Needs Your Support

03. We Must Adapt to the Changing Market



TODAY'S
TALENT



1920 1940 1960 1980 2000 2020

Silent Generation

Baby Boomers

Gen X

Millennials

Gen Z

The
Generations
Defined

The Silent Generation
Ages: 78 - 95

Baby Boomers
Ages: 59 - 77

Gen X
Ages: 43 - 58

Millennials
Ages: 27 - 42

Gen Z
Ages: 11 - 26

Gen Alpha
Ages: 0 - 10

Gen Alpha
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Gen Z
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%

21.16
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19.83
%

21.75
%

20.67
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These workers have the strongest attachment to the labor market and
therefore, are important to an area's economic vitality.

U.S. BUREAU OF LABOR STATISTICS, U.S. CENSUS BUREAU
THANK YOU GPI FOR THE INFORMATION

Prime Aged
Workers
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36.9 37.9 38.4 39.2 39.3 Median
Age

In 2016, Clark County's median age
was 38.0, suggesting the population
is aging.

However, all of the compared
communities have also aged over this
time.

U.S. CENSUS BUREAU, ACS 1-YEAR ESTIMATES
THANK YOU GPI FOR THE INFORMATION



U.S. BUREAU OF LABOR STATISTICS, U.S. CENSUS BUREAU
THANK YOU GPI FOR THE INFORMATION

Clark County
Workers

65.6%
65.6% of Clark County workers are
between the ages of 25 - 54.

In 2021, that number was 81.3%



U.S. BUREAU OF LABOR STATISTICS, U.S. CENSUS BUREAU
THANK YOU GPI FOR THE INFORMATIONClark County

Population Change

12.6% 12.2%
13.5%

5.1%
7.6% 8.0%

24.2%

16.3% 16.9%

20 - 24 25 - 34 35 - 44 45 - 54 55 - 59 60 - 64 65 - 74 75 - 84 85+

2016 - 2021



57%

Why Gen Z?

of Gen Z Adults are
enrolled in College

38%

of Gen Z Adults have
entered the Workforce
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Gen Z has been learning to problem solve using
technology in school and at home from an early
age.

Because Gen Z is so online, they're ahead of the
curve to learn about and implement new tools in the
workplace.







Who
48%

of Gen Z in America were
BIPOC in 2019

55%

of Gen Z say they're
Extremely Interested in

Environmental Issues

21%

of Gen Z identifies
as LGBTQ+

PEW RESEARCH, MAY 2020

PEW RESEARCH, MAY 2020

GALLUP, 2022



Career
46%

of Gen Z lives
Paycheck-to-Paycheck

63%

of Gen Z prefers a
hybrid work environment

DELOITTE, 2022 DELOITTE, 2022

43%

of Gen Zs are working
a second job

DELOITTE, 2022



Career
40%

of Gen Zs say they plan
to leave their job within

the next 2 years
DELOITTE, 2022





Career

40% of Gen Zs say they plan to
leave their job within the next 2 years

57%

Not Satisfied with
employer's Social Impact

52%

Not Satisfied with employer's
efforts to create a Diverse
and Inclusive Environment

56%

Say their employer fails
in their commitment

to Sustainability





Become a B Corporation
Reduce CO2 footprint of your product(s)
Reduce employee CO2 footprint

Eliminate or reduce commutes
Smaller office space + hybrid work

Cultivate a Zero-Waste cultureClimate



Climate



Create a climate neutral by 2035 plan
Create a climate-conscious workplace culture

Offer paid time for volunteer work
Pick an issue and advocate for it (like salmon
protection)

Match employee donations to climate change initiativesClimate







Why do we need unified messaging?





01. Federal Recognition
02. Exponential Growth
03. Community Unity

35



Clark County is currently
considered part of
Greater Portland





By uniting our messaging, we can guide Clark
County's cultural path forward to prioritize the
well being of our communities.



MESSAGING
CHALLENGES









Education

$45,224
WSU-V Undergrad Degree

$48,968
UDUB Undergrad Degree

Numbers do not include cost of housing, food, supplies, etc.

UDUB $12,242 ANNUAL TUITION  X 4 YEARSWSU-V $5,653 SEMESTER TUITION  X 8 SEMESTERS



Housing Costs

ZILLOW HOME VALUES

Amboy

Battle Ground

Brush Prairie

Camas

La Center

Ridgefield

Vancouver

Woodland

Yacolt

$662,068

$576,942

$784,894

$713,162

$622,072

$662,068

$488,127

$546,431

$580,241

5 Year Market Overview





MESSAGING
OPPORTUNITIES





W A S H I N G T O N  S T A T E C L A R K  C O U N T Y ,  W A W A S H I N G T O N  S T A T E C L A R K  C O U N T Y ,  W A

THINGS TO DO

LIVING IN

FUN PLACES

HIDDEN GEMS

POLICE CORRUPTION

LANDSCAPING

REALTOR

HOMELESS

TIKTOK TIKTOK YOUTUBE YOUTUBE

BEST PLACES TO VISIT

WHY WE LEFT

THINGS TO DO

SPORTS

REASONS NOT TO MOVE

REAL ESTATE MARKET

POLICE DEPARTMENT

MOVING TO WA STATE

Search Terms: WA



A R I Z O N A P H O E N I X ,  A Z A R I Z O N A P H O E N I X ,  A Z

THINGS TO DO

LIVING IN

FUN PLACES

HIDDEN GEMS

THINGS TO DO

AESTHETIC

HIDDEN GEMS

LIVING

TIKTOK TIKTOK YOUTUBE YOUTUBE

BEST PLACES TO VISIT

BENEFITS OF AZ

EXPLORING

THE BAND

BEST THINGS TO DO

LIVING IN

PLACES TO VISIT

UNEXPECTED BENEFITS

Search Terms: AZ



Search



Search



Search



Search



Search



51°F



53°F



54°F



THE CAMPAIGN



W A S H I N G T O N  S T A T E C L A R K  C O U N T Y ,  W A W A S H I N G T O N  S T A T E C L A R K  C O U N T Y ,  W A

THINGS TO DO

LIVING IN

FUN PLACES

HIDDEN GEMS

THINGS TO DO

AESTHETIC

LIVING IN

HIDDEN GEMS

TIKTOK TIKTOK YOUTUBE YOUTUBE

BEST PLACES TO VISIT

WHY WE MOVED HERE

THINGS TO DO

SPORTS

BEST THINGS TO DO

LIVING IN

UNEXPECTED BENEFITS

MOVING TO WA STATE

Ideal Search Terms



We need a strong regional
brand identity

Identity



Identity



Share related content with CREDC for Just North
Create your own content and tag #JustNorth as well
as the city you're in.
Implement changes at your organization to align with
the changing market.Identity



THE MARKET



Career
40%

of Gen Zs say they plan
to leave their job within

the next 2 years
DELOITTE, 2022



Career

40% of Gen Zs say they plan to
leave their job within the next 2 years

57%

Not Satisfied with
employer's Social Impact

52%

Not Satisfied with employer's
efforts to create a Diverse
and Inclusive Environment

56%

Say their employer fails
in their commitment

to Sustainability





Climate
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Key
Takeaways

01. Gen Z is our Target Demographic

02. Brand Lead Needs Your Support

03. We Must Adapt to the Changing Market
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Kayla Anderson
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